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Digital Product Passport in a Nutshell

A Digital Product Passport (DPP) is an 
online collection of machine-readable 
product data accessed through a data carrier.

DPPs are about PULLING data from a source. 

Not PUSHING data to a destination. 
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DPP “blind spots”

▪ How to implement DPP in a way that is aligned with harmonized European DPP system standards?

▪ How can DPP be more than just a “regulatory burden”?

▪ How will market surveillance authorities use and interact with DPPs?

▪ How will eCommerce platforms fulfill their DPP obligations?

▪ How will consumers interact with DPPs?

▪ What will be the interactions between the DPP and the European Business Wallet?

▪ How will the EU DPP interact with other DPPs being deployed globally?
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Implementation recommendations for the EU DPP 

Available : https://cirpass2.eu/project-results/   

▪ 8 Harmonized EN standards for DPP system.

▪ 25 recommendations focusing on 

▪ INTEROPERABILITY

▪ IDENTITY AND AUTHORIZATION

▪ DPP INTEGRITY

▪ DPP ACCESS

▪ DATA MANAGEMENT

▪ DISPLAY

https://cirpass2.eu/project-results/
https://cirpass2.eu/project-results/
https://cirpass2.eu/project-results/
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CIRPASS-2 DPP Pilot Ecosystems
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▪ Pilot diversity is the key to ensuring that the EU DPP system 
standards are cross-sectoral and can support beyond-
compliance use cases.
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What are the key problems that MSA have ?

▪ Problem #1: Need for a single-access point for product information and faster access to data. 

▪ Problem #2: Identifying the responsible EO → DPP will help with this as the rEO must obtain a digital ID to register their products 
in the DPP Registry. But does the wallet help ?

o How is the digital seal obtained by the QTSP to become a ‘verified EO’ to register a DPP, different from the BW ? Can digital seals be revoked 
? EO identity revocation ?

▪ Problem #3: Facilitating the unsafe product removal from the market. E.g. MSA want to automatically warn stakeholders 
(retailers, consumers) about non-compliant products.

▪ Problem #4: Providing proof of MSA personnel’s identity. 

▪ Problem #5: Reading restricted access data from a DPP. 

▪ Problem #6: Accessing certification information (test reports, risk analysis reports). In the future, this data could even be 
authenticated (no risk of usurpation of CAB identity.)

▪ Problem #7: Identifying products that are high-risk of non-compliance

▪ Problem #8: Checking that a DPP is complete. 

▪ Problem #9: Checking the (e.g. CE) conformity declarations made available through the DPP for one product.

▪ Problem #10: Checking the authenticity of the DPP web link.

▪ Problem #11: Monitoring the values declared in a number of (e.g. CE) conformity declarations made available through the DPP 
for a group of similar products. 

▪ Problem #12: Checking that a given product has several DPPs if it has been brought into the market by several economic 
operators (e.g. different importers). 
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We work with MSA agents to understand 

their needs, brainstorm with them on 

how the DPP could be useful to them 

and address their concerns. 



11

DPP “blind spots”

▪ How to implement DPP in a way that is aligned with harmonized European DPP system standards?

▪ How can DPP be more than just a “regulatory burden”?

▪ How will market surveillance authorities (MSA) use and interact with DPPs?

▪ How will eCommerce platforms fulfill their DPP obligations?

▪ How will consumers interact with DPPs?

▪ What will be the interactions between the DPP and the European Business Wallet?

▪ How will the EU DPP interact with other DPPs being deployed globally?

We work with online marketplaces to 

clarify their obligations, understand their 

needs, make recommendations to the 

European Commission and run trials. 
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UI/UX Visual Identity Options for DPP – July 10, 2026

▪ The « DPP » is machine-readable data. It must be 
rendered before this information can be presented to 
consumers (html, app, etc.)

▪ Four options are considered :

1. Wild West Approach - Non-Regulated DPP interface

2. Bare Minimum Approach - Regulated DPP landing page with regulated 

mandatory and optional data only

3. Balanced Approach - DPP landing page with regulated mandatory 

part and non-regulated voluntary part

4. “Engaging And Balanced approach” - Non-Regulated landing page, with 

a one-click access to regulated standardized legal view

Available : https://cirpass2.eu/project-results/   

https://cirpass2.eu/project-results/
https://cirpass2.eu/project-results/
https://cirpass2.eu/project-results/
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Thank you!

Funded by the European Union under the GA No 101158775. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those of the European 

Union or the European Health and Digital Executive Agency (HADEA). Neither the European Union nor the granting authority can be held responsible for them.

www.cirpass2.eu

Contact us : info@cirpass2.eu

@cirpass2-dpp @cirpass2_dpp @cirpass2_dpp

Confidential
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